PROGRAM FEE REQUEST - NEW
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University: University of Arizona

College/School: College of Agriculture and Life Sciences

Department: Family and Consumer Sciences

Program: Personal and Family Financial Planning

Both

Graduate

Resident:

Undergraduate Upper Division
$ 250

/semester

Proposed Fee

Non-Resident:
$ 250

/semester

Proposed Fee

Other Applicable Fees in School/Program

Resident:

Choose One Option

Eﬀec�ve Date:

Fall

2018

(this field you may enter other option just by typing it in box)

Eﬀec�ve Date: Fall

2018

(this field you may enter other option just by typing it in box)

Non-Resident:

Applicable Diﬀeren�al Tui�on:

0

0

Number of classes within the program with a fee:

1

1

Percent of classes within the program with a fee:

14%

14%

Purpose (Please provide a brief statement detailing the purpose of the tui�on, including the an�cipated expenditures of tui�on
revenue and beneﬁts the tui�on will provide students.)

The proposed program fees will be used to support student services and engagement opportunities
outside the classroom. A professional academic advisor will be hired to support the majors as they
progress through the degree program. In addition, a lecturer will be hired to teach the professional
development and leadership courses. Finally, rich opportunities exist outside the classroom, The
proposed fees will help support students as they participate in those activities.

Jus�ﬁca�on (Please provide a brief statement on what the proposal is intended to pay for and how much of the costs will be
covered by the incremental revenue)
Today’s employers seek students who have developed leadership, critical thinking, and strong academic records. PFFP students will be competing against students graduating from business
colleges. Students in the PFFP program will have a required internship where they can gain in-depth work experience that enhances their competitiveness. The proposed fee will be used to
enhance student engagement, career preparation, leadership experiences, career services, and professional advising to ensure that our students are top candidates in the national job market.
The program fee will help deliver these experiences to ensure that our students are top candidates for the national job market. We propose the same program fees that are implemented in our
Retailing and Consumer Sciences program in the School of Family and Consumer Sciences. Once our student enrollment reaches our expected enrollments o (200 majors within 3 years), the
fees will significantly help to develop engagement and professional advising for the students.
Since this is a new program, the enrollments will grow over time. However, we will need part time advising immediately and expect to hire a full-time advisor by year two. The following provides
detailed expenditures:
Academic Advisor II: Salary $44,983 + ERE = $50,080.
Adjunct Hires as needed (2): $5,000/3 credit hr course
Balance of program fees will be used to fund students engagement activities; such as attending the Charles Schwab Annual Impact Conference. Last year, our expenditures for this were $5,112.
Students will also have field trips to Phoenix based companies such as USAA, Vanguard, and Charles Schwab. This will require rental of vans/buses to take the students.
The University will assess administrative service charge to recover overhead costs incurred by the University. The revenues generated from the Administrative Service Charge (ASC) are used
specifically to support overhead costs and administrative services that benefit the entire University, but are not easily assignable to any one unit. Examples include utilities, payroll processing,
human resources, information technology, budgeting and procurement.

Student Consulta�on (Please describe the method and outcomes of student consulta�on)
The program officially launches in Fall 2018. The two students who have already indicated they plan to start the degree this fall were
interviewed for feedback on Spring 2017. Student #1, "The possible fee associated with the new PFFP major seems perfectly adequate.
Many other majors have fees and I agree with having a fee for multiple expenditures throughout the duration of the major. I think the fee
should only be present in the last 2 years of the major when the coursework is heavily oriented toward financial planning." Student #2 " I
think that a fee is definitely a good idea for the program, especially if it makes it more available for students to attend experiences like
the Chicago Trip. So long as the fee isn’t so much as to deter people from declaring the major and is in line with other major fees, I
believe that it would definitely be a good idea. I understand that many times fees may help pay for "behind the scenes" expenses, but it
would be really cool if the fee were transparent so that students may be able to see how their money is benefiting the program and
contributing to their education. :" In addition, the other two degree programs in Family and Consumer Sciences have program fees
(RCSC = $250, FSHD = $200).

MARKET PRICING
Ins�tu�on

Degree

Resident

Annual Price
Nonresident

Kansas State uniersity

Personal Financial Planning

$ 9,997

$ 24,308

Texas Tech University

Personal Financial Planning

10,362.00

20,322.00

University of Arizona

Personal and Family Financial Planning

36,158.00

University of Missouri

Personal Financial Planning

12,728.00
23,160.00

BUDGET
Financial Aid Set Aside (FSA) Amount: 14.0%

Proposed Annual Revenue
Program Fee

$

$ 500.00

Number of Students

#

$ 200

Total Revenue

=

$ 100,000.00

Financial Aid Set Aside

$

$ 14,000.00

Administra�ve Service Charge

$

$ 15,880.00

Student Services and Advising Personnel

$

$ 50,080.00

Student Engagement Activities

$

$ 10,040.00

Adjunct Hires

$

$ 10,000.00

Proposed Annual Expenditures

$
$
$
$
Total Program Costs

=

$ 100,000.00

38,748.00

Online

